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How can we connect?

SERVICE MARKETING SOCIAL 
MEDIA

VISIBILITY



SERVICE

The Lion experience is about humans connecting through service.

Lions and Leos and non-Lions can work together to protect the environment 
to create healthier communities.

Raise awareness of the importance of protecting the environment while 
educating community members, and create positive change. 

Provides many opportunities

• Growth and expansion of Lions clubs
• Partnerships with other community groups



Service Ideas



MARKETING
◦ The 5 C’s of Marketing:

◦ Company—define your organization-focus on 
your brand image/goals/uniqueness-ask what do 
you do better than others

◦ Customers—target your audience-study needs, 
habits, motivation—ask how will their needs 
change over time

◦ Competitors—are there others offering similar 
things—analyze their strength, weaknesses and 
marketing tactics—why would they choose us

◦ Collaborators—are there external partners-who 
are they-can partnerships work

◦ Climate (Context)—are there factors out of your 
control-look at trends, rules, social shifts & new 
technology-how do cultural trends affect us



SOCIAL MEDIA
◦ In today’s fast-paced, globally 

connected world, connecting with 

audiences through both traditional and 

social media is key. 

◦ Traditional media (offline), including in-

person and word-of-mouth marketing 

builds trust and credibility. 

◦ Social media (online) fosters real-time 

engagement, interaction and 

community.





VISIBILITY

Be visible in your 
community

1
Complete activities 
that benefit your 
community

2
Wear your Lions 
apparel/pin when 
completing 
activities---and when 
just out and about

3
Advertise your 
events—include Lions 
logo and club name

4



Community Connections

Be visible

Work together

Work with other community 
groups (churches, Scout Troops, 

civic groups)

Local schools, daycare centers & 
businesses



Why Connect?

Increase visibility Increase awareness Potential to increase 
membership

New ideas



Identifying Needs
◦ Surveys or questionnaires.

◦ Focus groups or interviews with 

tenants.

◦ Data analysis (fuel poverty stats, health 

indicators, local economy)

◦ Engagement with community groups, 

schools, local businesses.

◦ Asset mapping (what facilities or 

support already exists)



REMEMBER TO….



https://www.lionsclubs.org/en/v2/resource
/download/119632317

https://www.lionsclubs.org/en/v2/resource/download/119632317
https://www.lionsclubs.org/en/v2/resource/download/119632317
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