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SOCIAL MEDIA 101



Topics We Will Cover

BENEFITS OF SOCIAL
01.

WEBSITE 101
05.

DO’S & DON’TS
04.

BEST PRACTICES
03.

TARGET & TALENT
02.

LIVE Q&A SEGMENT
06.

Social Media for Nonprofits: Benefits, Strategy, and Best Practices



BENEFITS
Of Social Media

01 Increased visibility

Greater volunteerism

Improved engagement

02

03

04

More donations
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https://www.facebook.com/reel/640960577929595
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https://www.facebook.com/liondanielmarneyelkins/videos/898064138758026/
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STRATEGY
Target Audience & Talent Audit

01 Focus On Your Target
Platforms

02 Use Your Existing
Talent for Management

03 Events, Board
Openings, Stories



Keep It Simple
Strategy Tips

Who Does What? Keep It CurrentPlatform: Facebook
Photos, Writing, Posting Upcoming Events, Board

Openings etc.
Do One Well

Discover who already loves to take
photos, send emails, write updates.

Use your social to highlight events,
opportunities to serve, and celebrate the

community.

For the typical LIONS member, Facebook
will be the key engagement platform.



METHODS
BEST PRACTICES FOR SOCIAL

01 Customize Content 
(Keep it personal)

Engage and Respond

Consistent & Quality is
better than Quantity

02

03

04

Use Different Content
Types (Reels, Photos,
Video etc)



DO’S & DON’TS
PITFALLS AND OPPORTUNITIES

01 DO: 
positive & supportive

DON’T: 
compare

DO: 
celebrate your people

02

03

04

DON’T: 
negative & defensive



DO’S & DON’TS
PITFALLS AND OPPORTUNITIES



WEBSITE 101
GROW YOUR DIGITAL FOOTPRINT 01 Be Found Locally

Streamline Events

Promote & Fundraise02

03



A Website Helps



A Website Helps

Share The News
Make It Easy

Grow Local Awareness

Promote Your Events
Digital Forms & Receipts

Invite Others To Serve



Before / After

AfterBefore



70%

56%

50%

Columbia Lions: 
Top 10 Benefits

380+ people registered online for
Car Show

330+ people registered online for
Christmas Boxes

+50 more BINGO partcipants

 
Efficient Data Management: Online registration and data entry 1.
Increased Accessibility: A website provides 24/7 access 2.
Expanded Reach: Attract participants and donors beyond local
boundaries

3.

Enhanced Communication: Websites offer a centralized
platform for announcements, 

4.

Improved Donation Management: Online payment options5.
Community Engagement: A calendar of events and projects 6.
Data Analysis for Improvement: Tracking and analysis 7.
Cost Savings: Save on printing, mailing, and administrative
expenses

8.

Member Recruitment and Retention: Attracting new
volunteers & centralizes resources, 

9.

Sustainability and Scalability: Lays the foundation for future
growth and sustainability,

10.



LIVE Q&A
WHAT QUESTIONS DO YOU HAVE?

DG Mike
Schaeffer

Justin
Rule

Lions International Launch Kits



Ask More Questions :)

mschaef2813@gmail.com

lionsdistrict14d.org

717-824-1020

justin@launchkits.com

LaunchKits.com

717-537-1311

DG Mike
Schaeffer

Justin
Rule



THANKS
FOR SERVING


